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*Ir’s being free,” says Por. "It’s not being too
eid back by history. Ugly doesn't look like
aything you ve scen before. You don't have 4
ference for it. You can't describe something
ar doosn't Jook like anything as beauniful or
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u

y or don't like." Baas also recognises the creative

seenscy of the zero position: “There is so much
ote to explote. [na way it is hard — because
e an't any reference, it is really jumping nro
deep end.”
OF course, tastes change, and over time what

considered ugly becomes beautiful, and

sablishes ftself as the aesthetic norm, Die Suijl

nd Bauhaus were considered ugly in their time,

fore becoming the international modernism
huar Pesce and the ugly aesthetic are in revolt

z. Sorsass Memphis Group was the ugly

thetic of the carly 19803, and broke through

nto mainsream dCllgll. pl’t)‘v(lklllg A l'nlllll“.lll‘-?

chlash in the carly 1990s. And the backlash
its own backlash, as Droog design rebelled

nat the resurgent minimalism with its own

send of high concept and warm surrealism.

Yoog and the rest of the Dutch second wave
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formed the basis of design orthodoxy toc
In this respect, the ugly aesthetic is now, and
always has been, part of a continual process of
renewal in design, The rise of the ugly is in fact
the emerpence of a new idea of beauty. The creative “zero sition”, free of
aesthetic considerations, can never be reached — like beauty, it’s an ideal
to strive towards. “Perfection is not
human,” says Pesce. “Perfection is for God,
eventually, if he ar she exists, Perfection is not
our task. We have to express ourselves in our
capacity, and our capacity s full of mistakes and
incapacitics. Let’s express that. And transtorm

that into the future beaury.” ¢




